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Follow global color authority Pantone 
on this vivid journey through the rich 
history of color in fashion. Favorite 
hues and their appearances across 
the decades are profiled in 
informative text and copiously 
illustrated by runway photos and 
archival images.  

Track Bright Marigold from its heyday 
in the 1940s as Hermès’ identifying hue 
to its show-stopping appearance in 
Carolina Herrera’s Spring/Summer 
2013 collection. Trace Poison Green 
from its use as an accent color on a 
Chanel bracelet in 1960 to its 
emergence center stage on a flowing 
Gucci dress with matching overcoat 
five decades later. And follow Cloud 
Cream from the Edith Head-designed 
dress Audrey Hepburn wore in 1953’s Roman Holiday, through a dramatic 
Gnyuki Torimaru evening cloak in 1977, and on to an elegant Oscar de la Renta 
head-to-toe ensemble in 2006. 

Complete with a survey of the industry-defining PANTONE Color of the Year, 
PANTONE on Fashion is the ultimate guide to the timeless shades the fashion 
world loves to love.  

 
About the Authors 
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One of the most admired and respected publishing companies in the United States, 
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for award-winning, innovative books and quality merchandise. The company 
continues to challenge conventional publishing wisdom, setting trends in both subject 
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